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Abstract. 

article authors have formed the essence of cluster analysis on the basis of the research of domestic 



formations.

marketing service to take into account the needs and demands of consumers in detail, establish 
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The second stage.
measurement at a distance or degree of similarity. Often, by degree of similarity, use the 



chosen.
The third stage.
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Fourth stage. Decide on the number of clusters. In hierarchical clustering, you can use 
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the needs and demands of consumers in detail establish the degree of their loyalty that is, the 
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